Possible Data Mining Projects - Saint Mary's University

1. Behavioural Segments (Group 1: Brian, Jing, Zheng Yan, Said)

· The students would create a cluster model to define their own segments for the purposes of targetted marketing initiatives or in-store merchandising efforts.

2. Cross-Sell Opportunities (Steven, Qing Qing, Hui,Orlando)

· Students would determine natural combinations of products in order to make recommendations on targetted promotions or merchandising strategies.  Consider on-promotion and off-promotion separately.

3. Attrition

· Students would create a model to predict when a customer is about to stop shopping or drastically reduce their spending.

4. Air Miles

· Students would determine what an "avid" Air Miles collector is and then use that model to find customers who behave like an avid collector but do not collect many Air Miles.

5. Profitability

· Supermarket would choose specific departments and the students would model customers at different profitability levels in order to model a profitable department customer.

6. Price Points

· Supermarket would choose specific categories and students would look at the affects of deals within these categories on other products within the same category and on other categories.  The idea is to determine at what level a price discount becomes detrimental to overall sales.

7. Residual Promotion Effects (Ronnie, Limin, Andrew, Sabrina)

· Students would evaluate the effects on non-promoted products which may be linked to promoted products, i.e. when we put a particular product on sale do the sales of other "linked" products go up as well at regular price.  The resulting merchandising strategy may be to never promote these two products at the same time or place the two products closer together in the store when one of them is on sale.

